
What Should I
Call Myself?



• Your title is not meant to be an ego-based decision.

• It’s a quick way to communicate your brand, 
results, and value to your ideal client. 

THE POWER OF A TITLE



• Your function.

Photographer, Videographer, Copywriter, Virtual Assistant, Entrepreneur, 
Podcast Host, Life Coach, Business Coach, Business Consultant

• Your role in the business.

CEO of _______________
Founder, Co-founder, Owner, Principal, Host

• Your brand, value, results, or solution.

David Trotter
Business Growth Consultant

THREE APPROACHES
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Extension of branding.

Expression of creativity.

Progression of stale business.

Confusion in the eyes of 
your ideal client.

Constant explanation 
that doesn't feel like it 

helps your brand.

Can feel unprofessional 
and silly.



INTERESTING EXAMPLES

Renee Reese
Worthiness Queen

I help leaders, 
entrepreneurs, and 

professionals heal their 
relationship with money 

and success, and finally feel 
worthy of their next level 

dream. 

Heather Rider
The Energy Synergist

I’m an anxiety specialist who 
helps high achievers suffering 

from anxiety and perfectionism 
find the peace and emotional 

balance they want and need, so 
they can live their life with 

confidence, stability and ease.

Rachel Pedersen
Queen of Social Media

I delight in empowering businesses with social 
media strategies that support MASSIVE, needle-
moving growth… and I teach busy parents (like 

me) how to find freedom by becoming 
SUCCESSFUL social media managers - without 

sacrificing the things that matter most -
including family, friends, and their dreams.

Azhelle Wade
The Toy Coach

I help educate and connect inventors and 
entrepreneurs like you by creating resources that 

empower you to take action with templates, 
strategies, and insights to boost your creativity and 

fast track your toy development process. My 
personal goal? For you to surprise the toy industry 
with unexpected, diverse, and valuable toy ideas 

that kids need!



NOW, IT’S YOUR TURN!

1. What’s a straight-forward way to call yourself?

2. What’s a more creative way that sticks with your 
brand and resonates with your ideal client?


